
Who decides what you think? 

We’ve talked about mass media, TV, radio, newspaper and the Internet, as examples of when a message is 

sent from a “sender” to very many “receivers”. What you read in the papers, what you will see on TV and what 

you will learn from the Internet is not really up to you, someone else decided what you are going see.  

What news ends up in the paper or on TV/ Radio? To be in the news the “thing” that has happened must be 

“newsworthy”.  

 What Makes a Story Newsworthy? 

News can be defined as "Newsworthy information about recent 
events or happenings, especially as reported by news media". 
But what makes news newsworthy? 
(http://www.mediacollege.com/journalism/news/newsworthy.html)  

 

Here is a list of things that are taken into consideration when 
the editors decide what news to “run” – that means what news 
to bring into the paper/TV show. At least two of the criteria should be met. If there are many newsworthy 
stories the same day, some will not make it into the paper and you will never know about them!  

1. Timing 

The word news means exactly that - things which are new. You are used to and you want to know what hap-
pens now. Old things, things that happened a few days ago will not make it into the news. Topics which are 
current are good news.  

2. Significance 

If a lot of people are affected by the news, then it will make it into the news. A plane crash in which hundreds 
of people died is more significant than a crash killing “only” two. 

3. Proximity 

If something happens near you, it is more interesting. The closer to home - the more newsworthy. If you live in 
Sweden, a plane crash killing 5 will be in the news, but you will not read about it in the US.  

You need to understand that proximity is not only about geographical distance. If something happens in a 
country we are culturally connected to, or a country where we often go for our holidays, then“small” news 
may come into our Swedish papers.  

4. Prominence  

Famous people get more time in the news just because they are famous. If you break your leg it will not get 
into the news, but if Princess Victoria does the same – we will all read about it! 

5. Human Interest 

Human interest stories are a bit of a special case. The normal rules for newsworthiness do not really work 
here. Human interest stories don’t get out of date that quickly, they may not affect many people, and they 
may not be close to us geographically or culturally. These stories talk to our emotions, they want us to be sad 
or entertain us. Next time you watch the news – see if they put any “amusing” story in the end so that you get 
a feel-good experience.  

 

 

http://www.mediacollege.com/journalism/news/newsworthy.html


Will it be in TTELA? Will it be in Aktuellt (SVT)? Will it be somewhere else? 

1. Lotta at Björndalsskolan fell off the swings and crashed into the badly constructed fence around the 

playground.  

2. Kamal in Pakistan is not going to school; he makes footballs that are sold in Europe.  

3. A village (500 people) in Angola lost their well when a major Swedish company started to mine for 

gold. 

4. A farmer in Frändefors cannot give water to his animals because Trafikverket made a mistake when 

building a road (they simply blew up his well). 

 

Commercials and Propaganda 

Commercials and advertisements are something that you will find in mass media, and this will affect you in 

different ways. “Commercial” means that something is there to make a profit – for someone to make money 

and to advertise means to praise (a product, service, etc.) in some public medium of communication in order 

to make people to buy or use it. In Sweden it is called “reklam” and this word comes from “calling out loud” 

and that is really the purpose of the world of advertisement – to call out and make us interested in buying 

something.  

When someone wants to influence us into buying an idea, or an opinion, then we call that propaganda.  

To make sure that we do not become victims of commercials or propaganda, that we do not simply believe 

everything that we see, we need to look at what we are given from media with very critical eyes. We don’t 

want to be tricked into buying something we don’t want to have and we don’t want to be tricked into thinking 

something that we do not really believe!  

 

How commercials are created: 

Commercials do not call out into empty space; the people creating commercials know very well what they are 

doing. They always know who the receiver is (målgruppen), who should buy this thing? They also know what 

this group of people think is popular/in-out for the moment. When they know the receiver and the values of 

this group they construct the commercials. This often means that many different people work together: art 

directors, photographers, film-makers, cartoonists…  

There are some tricks that the advertisers use. Let us take teenagers as an example of receivers. They are of-

ten looking for who they are and want to be part of some group with others that are the same as they; they 

have dreams and wishes for the future. These are things that the advertisers use: 

1) Status – this is something that a lot of commercials promise. If you use these jeans or wear this hat 

you will be popular, you will be the king/ queen of your class. If you wear the same jeans as Måns 

Zelmerlöw… then heaven is yours  

2) To make sure that you really see the commercial the producers will use basic human needs – like sex-

uality- to draw your attention to their work. People who are considered beautiful will be in positions 

implying sex… that will make you look at it.  

3) Clean environment. This is often used in today’s commercials. Even the real bad environmental de-

stroyers will use the environment to focus on something in the products that are good for the envi-

ronment.  



4) Community. All people (almost) want to belong to a group, to be together with others. If commercials 

can promise that you will be part of a bigger group when using this “thing” then you will more likely 

buy it. It can be a feeling of community with parents, friends, pets... 

Since there are so many commercials sent out into our society the producers will come to more and more ex-

tremes so that you will see their product. Violence and sexuality is used and quite often the messages in the 

commercials have nothing to do with the product itself. The 

most important is that you as a consumer will remember the 

product and that you remember who sells it, that you rec-

ognize the logo of the company. By using series of films or 

advertisements the producers can make sure we never for-

get their name. Think about ICA for example. They’ve been 

going on for years with their show on TV. You can also see 

that their commercials on TV are combined with advertise-

ments in papers/ magazines.  

 

Do you know that you are affected by commercials even when you 

don’t know that you are? Ever thought about why the main charac-

ter of the film is driving a Volvo?  This is called product placement 

and means that companies pay the filmmakers to make sure that 

their products are used in films and TV-shows.  

Another way for companies to make sure that you see them is to 

sponsor for example major sports events like the Football World 

Cup or the Olympics. You will see company names on walls, on ath-

letes’ clothing and you will often see that athletics appear in advertisements for different companies. Zlatan – 

is he sponsored?  

In Sweden you are not allowed to publish commercials for alcohol or tobacco. That is why many tobacco com-

panies have launched other products where they can show their name, their brand/ logotype. The American 

tobacco company Marlboro has a line of clothes with the same logotype as for the cigarettes so that people 

will remember the tobacco. Blend (tobacco) sells sunglasses with the same logotype as their cigarettes. If peo-

ple see you – then you sell products, and hopefully a lot of them. 

 

Propaganda 

Commercials sell products, propaganda sells opinions and values. We often connect propaganda to political 

dictatorship but we have propaganda in our own country as well. The first newspapers in Sweden came in the 

17’th century. At that time the government, the king, decided what information the people could read. Can 

you see any propaganda today? 

Propaganda has a lot of exaggerations (överdrifter), half-truths (halvsanningar) and it also leaves out a lot of 

the truth. A good example is when countries are at war with each other. When the battles been going on for a 

while one side may announce that they have been successful and that they had no losses of human lives – and 

the other side says exactly the same about themselves. For propaganda to be effective there should be no 

more than one source of information. If there are more sources of information, like a free media, then the 

propaganda could be contradicted. 



Movies and TV has made it easier to send out propaganda. Images affect us and 

if they are combined with music we may easily think that what we see is good. 

Think about what happened in Germany. Images of soldiers marching and mu-

sic to that – people saw structure, an organized society and they liked what 

they saw.  There is a film from this time called “The triumph of the will” that 

shows the Nazi ideology in beautiful and powerful images. A lot of people mov-

ing to the rhythm of the music, it is easy to be caught by emotions and to feel 

the spirit of community (gemenskap). 

The line between propaganda and information is not always clear and you have 

to ask questions like:  

1) Who is the sender? 

2) Is this possible, is it reasonable? 

3) Could there be any other opinion not presented? 

4) Could you interpret the facts in any other way? 

 

Your assignment 

1) Find a newspaper or a magazine or use the Internet. 

Find an advertisement for a product that is connected to the “health” 

industry.  

Answer the following questions:  

1) Who is the sender? 

2) Who is the receiver? (målgrupp) 

3) What tricks are used to make you want to buy? See the list 

above.  

 

2) Think about your letter to the press. How could you use commercials/ propaganda to spread your 

message? Could you send it to the public in any way that is more effective than writing to the press?  

 

 

 

Source – inspiration from Gleerup – Samhällskunskap- Punkt SO del 1. 
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